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PRESS RELEASE - FOR IMMEDIATE RELEASE - April 14, 2017
Markusen’s Message to Caretailers

ATLANTA — A March 28 article in the Wall Street Journal (WSJ) makes a case that the long-held
tradition of doctors, dentists, and other practitioners occupying “hospitals and traditional office
buildings” may be on the decline. Medtrade presenter Maria Claire Markusen sees the trend as
an opportunity for DME providers looking to get into the caretail/retail world.

WSJ reporter Esther Fung writes that landlords are now “trying to attract medical practitioners to
slumping malls and strip centers” in light of rising vacancy rates at shopping centers.

“My optimism grows when | see something like this [WSJ article] get published, because DME
providers have access through retail to complete price transparency,” says Markusen, director of
Development, VGM Retail. “Retail is all about price transparency, whereas if you go to the doctor,
it’s difficult to get at that price. DME providers can take hold of what customers really want in a
way that traditional health care operators can’t do.”

Markusen sees the trend as another sign that health care consumers are transitioning from
“sickness to health and wellness.” It's something consumers want, and greater visibility in
traditional retail centers is one way to increase visibility for providers seeking caretailing
opportunities.

Markusen plans to share this message in presentations planned during VGM’s Heartland
Conference, scheduled for June 12-15 in Waterloo, lowa. She is planning another session at
Medtrade, scheduled for Oct 23-26, 2017, at the Georgia World Congress Center in Atlanta.

“The panels were so successful at Medtrade Spring earlier this year, and so much fun for us on
the retail team, that we are anxious to get back in and submit some more ideas for Medtrade in
Atlanta,” says Markusen. “One of our ideas is to talk about the shift from sickness to wellness and
how caretailers can take hold of that movement and use it to build their business.”

The Medtrade Call for Presentations went out last week. Due date to submit proposals is April 27.
To submit a proposal and/or get more information, CLICK HERE.

About Medtrade Spring and Medtrade

Medtrade and Medtrade Spring are the two largest home medical equipment trade events in
North America, bringing together manufacturers, providers, and retailers from across the country
and around the world. Established in 1979, the shows gather hundreds of HME related brands,
thousands of attendees, and are highly regarded industry events. Medtrade and Medtrade Spring
are owned by Emerald Expositions, the largest operator of business-to-business trade shows in
the United States, with its oldest trade shows dating back over 110 years. The company operates
more than 50 trade shows, including 31 of the top 250 trade shows in the country as ranked by
TSNN, as well as numerous other events. Emerald Expositions’ events connect over 500,000
global attendees and exhibitors and occupy over 6.5 million NSF of exhibition space. The
company has been recognized with many awards and accolades that reflect industry leadership
as well as the importance of its shows to the exhibitors and attendees they serve. More info about
Medtrade Spring and Medtrade can be found at www.medtrade.com
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